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So what is it, in lay terms?
(since I’m a layperson)
 Content sharing is a tool that allows 
information to be instantaneously 
transferred from one web site to another.
 A user may view information generated 
for another web site without leaving the 
site they are currently on.
Low-tech Analogies
 Fact sheet templates: “generic” information 
on topics of widespread interest with spaces 
left for customized headers, contact 
information, local case studies, etc.
 Media kits: newspaper articles/press 
releases, ads, etc. with places for local 
information to promote pollution prevention 
in your community
Example: Reduce.org
 Associated Press stories in newspapers

What are the benefits of 
Content Sharing?
 Saves time/increases efficiency
 Eliminates duplication of effort
 Increases the exposure of your 
organization and your message (if you’re 
providing the content) 
 Encourages users to stay on your web 
site
 Promotes networking/cooperation 
Examples
 GLRPPR News Page: EPA Region 5, 
PNEAC, and ChemAlliance news stories 
are automatically listed 
 WMRC News Page: News related to P2 in 
Illinois will come directly from the 
GLRPPR news page
 P2Rx Topic Hubs: All topic hubs will 
appear on each center’s web site
 Can be updated at any time
 Can be modified into a “regional” version
 Currently being implemented 


Potential drawbacks/issues to 
consider
 Information overload!: Be selective.  What will 
your audience really need and/or use?
 Homogeneity: Need to have unique information 
on your site in addition to the shared 
information; also, different perspectives on the 
same information are valuable
 Quality Assurance/Quality Control: Is the 
information provided by a reliable source?  What 
are the QA/QC procedures for the source?
 Credit where credit is due: Need for 
bylines/author logos to help keep track of the 
source of information
Potential applications—GLRPPR 
and your web site
 Information specific to your state/province could 
feed directly from the GLRPPR site to your site
 Reverse is also possible—if you’ve got a great 
resource on your web site, it could benefit the 
entire region via content sharing with GLRPPR
 Types of information:
 News
 Calendar
 Contact information
If you’re interested…
 No need to reconfigure your web site; 
we’ll work with your “techies” to provide 
the necessary coding/arrangements
 Contact:
 Todd Schumacher, Webmaster
 217-244-0974, todds@wmrc.uiuc.edu
 Jini Cook, Information Specialist
 217-244-6553, jcook@wmrc.uiuc.edu
 Joy Scrogum, Information Specialist
 217-333-8948, jscrogum@wmrc.uiuc.edu
